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ADDITIONAL INFORMATION REQUESTED BY THE EUROPEAN 

AND EXTERNAL RELATIONS COMMITTEE.  
 
FRESH TALENT  

The draft budget line for Fresh Talent amounts to just over £1 million 
compared to £1.3 million in the current year.  What does this money buy and 
how successful has it been in achieving the Government’s aims on Fresh 
Talent? 

 
Fresh Talent Initiative 
 
Fresh Talent policy aims to create the conditions for talented people to live, learn, 
visit, work and remain in Scotland – so that Scottish population growth matches the 
EU average.  Fresh Talent also supports the Scottish Government's international 
framework by promoting a positive image of Scotland to build an effective presence 
and identity within the global community.  The available budget to support work in the 
area has been: 
 
2010-11 - £1,331m 
2011-12 - £1,055m 
 
Scotland now enjoys year on year growth and its population currently sits at 
5,194,000 – its highest level since 1979, though it is of course not possible to directly 
evidence the effect Fresh Talent has had on this growth.   
 
Detailed Population Stats for Scotland 
  

Year Population Increase 

2003 5,057,400 2,600 

2004 5,078,400 21,000 

2005 5,094,800 16,400 

2006 5,116,900 22,100 

2007 5,144,200 27,300 

2008 5,168,500 24,300 

2009 5,194,000 25,500 

 
Non EU Students 
 
There are currently over 20,000 non-EU students in Scotland with China, India and 
the USA providing the largest number of students.   
 
Recent figures from Universities Scotland show that Scottish universities 
international activities contribute more than £500 million to the Scottish economy .  
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Relocation Advisory Service 
 
A significant strand of the Fresh Talent Initiative has been the establishment in 2004 
of the Relocation Advisory Service (RAS), to provide professional immigration advice 
and information on a range of subjects to support those wishing to relocate to 
Scotland.  It also provides help to those already living in Scotland, and advice and 
training to employers to help them understand requirements around employing 
migrants. 
 
The RAS provides free advice to individuals through correspondence, telephone and 
in person at its office in Glasgow. The RAS also provides advice through its website 
at www.talentscotland.com, which is a joint venture with Scottish Development 
International that recently merged this with the previous RAS website 
www.scotlandistheplace.com to delivering a cumulative saving of approximately 
£100K per annum from 2011/12.  
 
Since its creation in 2004 to December 2010 the RAS has produced the following 
outputs: 
 

 26,159 customers have used the service  

 14,775 subscribers to the RAS general information and business newsletters  

 1,314,759 visits to www.scotlandistheplace.com - 129,289 visitors (January to 
November 2010);  

 26,227 have accessed its successor site, www.talentscotland.com since its 
launch in November 2010 

 In 2010 alone the RAS engaged with 1,235 students at education fairs in 
Scotland  

 RAS have engaged with 152 businesses (new customers) since January 2010 

 73 face-to-face consultations with our professional immigration advisers (in 
2010 only) 

 
International Promotion Work 
 
Fresh Talent has promoted Scotland as a destination to live, learn, work and remain, 
at jobs fairs in Poland and education fairs in India and China.  While some of this 
work will continue, it is currently being refocused in light of the global economic 
recession, a tightening UK immigration system and a subsequent reduction in 
promotion budget. 
 
Most recently this took the form of staff from the RAS promoting Scottish higher 
education and post study work at student expos, seminars and school visits in China 
during October 2010.  Chinese students are far more likely than many other 
nationalities to stay in Scotland beyond their studies, illustrated by the high numbers 
of Chinese students going onto a post study work visa after their studies are 
completed.   
 
 
 
 

http://www.talentscotland.com/
http://www.scotlandistheplace.com/
http://www.scotlandistheplace.com/
http://www.talentscotland.com/
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The total cost of this promotion project was £17,974.  On average non-EEA students 
attending Scottish universities contribute £9,300 a year in fees alone.  This 
intervention meant we would only need to influence 2 individuals to make the venture 
financially advantageous to Scotland.   
 
It is of course not possible at this stage to evidence the effect this project has had on 
Chinese student numbers coming here, however the following outputs were 
measured: 
 

 60,000 people visited International Education Expos at Beijing and Shanghai. 

 Over 1,200 students and higher education agents were spoken to directly by 
Scottish Government representatives (including Scottish alumni) at the 
various events and over 1000 of these at the expo itself.  Of these 400 were 
regarded as "high interest enquiries" with students expressing significant 
interest in attending Scottish institutions. 

 Over 3,000 leaflets distributed on various subjects about Scotland 

 385 contact details of prospective students and Chinese agents were 
collected. 

 145 Chinese Higher Education Agents were presented to 
 
Fresh Talent Funded Projects 
 
COSLA 

The Fresh Talent budget funds the implementation of the COSLA Strategic Migration 
Partnership Policy Toolkit throughout Scotland’s local authorities by providing 
£300,000 over 2010/11 and 2011/12.  The toolkit support programme is designed to 
assist councils to build stronger communities, have sound community cohesion 
knowledge, develop partnerships that make a positive difference and effectively 
engage with communities as part of decision-making.   The toolkit can be used by 
local authorities and their community planning partners to identify how they can work 
with stakeholders such as UKBA and other relevant agencies to identify and tackle a 
number of cross-related issues.  The £300,000 provides funding for COSLA over 
20101/11 and 2011/12.  

AGCAS 
 
The University of Glasgow on behalf of AGCAS are developing a 2-year project 
which aims to provide 200 workplace experience opportunities for international 
students studying at Scottish universities with a particular focus on placements but 
also include other work-based and work-related learning opportunities.  Fresh Talent 
provides funding of £240,000 (£100k in 2010/11, £120k in 2011/12 and £20,000 in 
2012/13) for the project.  
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DARE 
 
The Scottish Government has funded Dare to be Digital, a games development 
competition for students at universities and colleges of art since 2005 and in 2010 
awarded funding of £42,850 (£85,700 shared equally between Fresh Talent and 
Higher Education and Learner Support Division budgets)  This funding allows 3 
international teams – 1 each from China, India and Sweden - to participate in the 
competition.  A Scottish student joins each of the international teams, to encourage 
integration and help them in finding out about Scotland.  Funding of £42,850 has 
been built into the Fresh Talent 2011/12 budget but as yet has not been approved. 
 
Highlands and Islands Enterprise  
 
In this 2-year project Highlands and Islands Enterprise will develop a post which 
will play a pivotal role in co-ordinating and expanding activities that support inward 
migration and develop effective communication channels between policy-makers, 
employers, practitioners and the Highlands and Islands migrant community.  In year 
2 it is anticipated that the co-ordinator will work to ensure that migrant worker 
services are mainstreamed into general service provision.  Fresh Talent funds this 
project with £50,000 (£5k in 2010/11, £25k in 2010/11, £25k in 2011/12 and £20k in 
2012/13).  
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MAJOR EVENTS AND THEMED YEARS.  

The draft budget allocates £1.7 million for major events and themed 
years.  This will support two themed years (Active Scotland and Creative 
Scotland).  Is the budget sufficient to adequately support two themed years? 

 
Independent research of Scotland's first Year of Homecoming in 2009 showed that 
the year had been a great success, attracting 95,000 additional visitors to Scotland, 
generating £53.7m in additional revenue and delivering many other benefits for 
Scotland.  That is why the Scottish Government has committed to staging a second 
Homecoming year in 2014.  In order to sustain the momentum from Homecoming 
Scotland 2009 as we build up to another Homecoming year, starting in 2014, the 
Scottish Government has dedicated the interim years to showcasing some of 
Scotland’s greatest assets through a series of Focus Years. 
  

In 2010/11 the first Focus Year is being supported with £0.5m from the Major Events 
and Themed Years budget.  The intended budget for each of the subsequent Focus 
Years (Active, Creative and Natural) is also £0.5m with funding being split between 
the First Minister’s portfolio budget (the Major Events and Themed Years 
budget) and the Finance and Sustainable Growth budget. 
  

In 2011/12 the Major Events and Themed Years budget will support: 

 the Active Scotland Year with £0.15m (with £0.1m being made available from 
the 2010/11 Major Events and Themed Years budget and £0.25m funding 
being provided from the Finance and Sustainable Growth portfolio); and 

 the Creative Scotland Year with £0.1m (with the intention being that a further 
£0.15m support will come from the 2012/13 Major Events and Themed Years 
budget, along with £0.25m funding being provided from the Finance and 
Sustainable Growth portfolio). 

This core funding is used for two primary purposes - for support for events forming 
the events programme in each year and for communications, marketing and PR 
activity in relation to each year. 
  

In the case of the Year of Food and Drink (which started in May 2010 and runs to 
May 2011), funding over the first half of the year has allowed EventScotland to 
successfully work with partners in supporting twenty-one events that formed the 
Summer/Autumn events programme (May-October).  The events that have been 
supported thus far represent a good geographic spread and include a mix of events 
where the core focus is food and drink, events where food and drink are an important 
element of the visitor experience and events where food and drink are an element, 
but have not been a focus. 
  
 
 
 
In terms of PR and marketing activity in support of the Year of Food and Drink, 
funding has allowed VisitScotland to promote the year and Scotland's food and drink 
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both within the UK and internationally.  The impact of this activity so far has 
been significant with UK and International marketing activity featuring food and drink 
reaching 24 million people with an estimated value of £1.3 million and UK and 
international PR activity resulting in articles with a circulation of 170 million and an 
estimated value of £10.4 million.  
  
In addition to this core funding for the Focus Years, the intention with each year is to 
ensure co-ordinated national activity that sees the development of strong 
partnerships with organisations across Scotland uniting behind a common 
theme.  The success Homecoming Scotland 2009 had in rallying Scotland around a 
common theme for 2009 and the wide range of benefits this delivered was one of the 
key drivers behind the development of the Focus Years.  Sustaining this 
collaborative working has been central to the Focus Years. 
  

This has been shown with the Year of Food and Drink.  There has been a range of 
other activity driven by Scottish Government in support of the year of food and drink 
including promoting food and drink and the year at Scotland Week in North America, 
at the Shanghai Expo in China, at the Ryder Cup in Wales, at the Commonwealth 
Games in Delhi and across Scotland at the four Summer Cabinet locations.  Various 
agencies, NDPBs and other stakeholders have also shown support for the year.  
Some examples of this include: 
  

Scottish Enterprise – SE has completed a piece of research, ‘Experiencing 
Scotland’, that shows that tourism businesses can increase their food and 
drink sales and command a premium of between 3% and 15% when local, 
fresh and seasonal produce is used (and when this is effectively 
communicated to consumers).  Informed by these findings and in order to 
maximise the legacy opportunity provided by the Year of Food and Drink as 
we move towards 2014, SE are undertaking a range of activity that includes 
providing business support through a catering consultancy for forty 
businesses and twenty events.  The project’s targets include improving the 
reputation of Scotland as a Land of Food and Drink and generating a £2.16m 
increase in overall sales through Scottish positioning for tourism venues. 

  

Historic Scotland – has appointed caterers for its sites that are focusing on 
and promoting locally sourced produce; has increased samplings and tastings 
of Scottish food and drink produce at various sites; has included interpretation 
and education at sites that focus on food and drink throughout Scottish 
history; has included site based activities within its schools programme 
looking at food within the historical context (how it was prepared, banqueting 
and feasting, and sustainable food sources); and has included articles in their 
members’ magazine about the ‘fabric’ of food and drink, focusing on mills, 
distilleries and other parts of our built heritage related to food and drink. 

  

 

 

 

 CalMac Ferries Ltd and Northlink Ferries Ltd – both have committed to 
extend their ‘Buy Local policy’ and ran a Scottish themed menu across eight 
major vessels during Scottish Food and Drink Fortnight; Northlink Ferries 
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have increased the extent to which they highlight the provenance of locally 
sourced food and drink on their ferries; and, in October, two NorthLink ferries 
received a healthyliving award (part of a Scottish Government initiative to 
encourage healthier eating) for the quality of their  menus crafted around a 
selection of Northern Isles produce 

  

This collaborative working approach which will be replicated across the future Focus 
Years to ensure the impact of each year is maximised and so that this way of 
working helps deliver significant benefits for Scotland in 2014 when the next Year of 
Homecoming is staged. 
  

 


