
SUBMISSION FROM SCOTTISH DAILY NEWSPAPER SOCIETY 
 
1. The Scottish newspaper industry greatly appreciates the interest of the 

Committee in its inquiry on the issues facing the Scottish local/weekly 
newspaper industry. 

 
2. As most people recognise, local newspapers are integral to the 

communities they serve. Indeed, some go further by maintaining that 
local journalism is the bedrock of local democracy and public life.  
Certainly, there is no other part of the media providing the depth of 
coverage of local news and events in towns and villages throughout 
Scotland; reflecting the concerns of their communities; holding local 
government to account; or campaigning on local issues.  They are the 
voice of their communities and, above all, are trusted. 

 
3. It will be appreciated however that news gathering is expensive and in 

the case of local, paid-for newspapers has to be covered principally by 
advertising revenues which in normal circumstances would represent 
fully 80% of a paper’s income.  However, the impact of the economic 
recession combined with the migration of classified advertising to the 
internet has resulted in sharply deteriorating revenues necessitating 
action to reduce costs including, regrettably, the loss of jobs. 

 
4. The industry’s problems have been exacerbated by the loss of local 

authority recruitment advertising to myjobscotland.com, an electronic 
portal operated by COSLA.  Based on the Scottish Government’s 
analysis of advertising expenditure by the public sector relating to 2005-
06, the loss of local government recruitment advertising will cost the 
newspaper industry as a whole £13.5m.  It is our strongly held belief that 
daily and weekly newspapers and their online services have long been 
an essential meeting place for people seeking new employment.  It is our 
view that any financial savings claimed by COSLA need careful scrutiny 
against the value and effectiveness of securing the best people through 
the services of the newspaper industry. 

 
5. We are also deeply concerned that the Scottish Government plans to 

change the law to allow public information notices (PINs) to be 
advertised electronically in place of newspapers. Its case is essentially 
based on cost savings with little consideration for what we believe to be 
a fundamental part of the democratic process, namely, that information 
which legislation requires to be communicated to the public should be 
targeted to give maximum visibility on a cost effective basis. 

 
6. According to Ofcom’s Media Tracker, only 4% of people in the UK use 

the internet as the main source of information about their local area.  
After television, the principal source is newspapers accounting for 24%, 
six times more than the internet. 

 
7. Furthermore, the Ofcom Communications Market Report 2009 shows 

that the proportion of households in Scotland with a broadband 



connection was 60% in the first quarter of 2009 compared to 68% across 
the UK as a whole.  The figure for Glasgow was 39%.  

 
8. We should add that the UK Government in its response (November 

2009) to the Scottish Affairs Committee’s Report Crisis in the Scottish 
Press Industry stated its view “that there should not be a policy of 
publishing public notices only online. While notifying bodies have a duty 
to be efficient they must also use appropriate means to reach their target 
audience, and should not adopt a policy of publishing online simply to 
save money.” 

 
9. It is particularly significant that the UK Government announced on 20 

December 2009 that there would be no changes to rules which oblige 
councils to advertise planning applications in their local newspapers. 

 
10. We are in no doubt that notwithstanding the views of the UK 

Government and the Scottish Affairs Committee local authorities will 
abandon the advertising of PINs in newspapers for no other reason than 
to save money.  During the current consultation stage, we are seeking to 
persuade the Scottish Government to abandon its plans which 
demonstrably will undermine the public’s right to know. 

 
11. We do not seek public subsidy for newspapers nor do we believe that 

local radio or television should receive subsidy to provide news.  Both 
groups have the same problems to the extent of financial pressures 
caused by the migration of advertising to the internet and the economic 
downturn.  It greatly concerns the newspaper industry that if the UK 
Government awards public funding/subsidy to STV for the provision of 
regional television news the latter could use such funding to pursue its 
declared aim of attracting newspaper classified revenues to its digital 
platforms.  Those concerns are set out in a letter to the Committee, 
dated 22 December, from John Fry, Chief Executive, Johnston Press. 

 
12. In conclusion, we are seeking the Committee’s support for: 
 

• the commissioning of an independent evaluation of the cost 
effectiveness of the COSLA electronic portal for public sector 
recruitment advertising 

 
• recommending to the Scottish Government that it should abandon 

its plans to change the law to allow PINs to be advertised 
electronically in place of newspapers 

 
• recommending to the UK Government that it must take the 

necessary steps to ensure that any public funding for regional 
television news must be used for no other purpose. 

 
The above measures would help alleviate some of the pressures on 
local newspapers. 

 


