
SUBMISSION FROM OFCOM 
 
1. A report from Ofcom in September 2009 showed that the UK's local and 

regional media are facing unprecedented challenges, driven by growing 
use of the internet.  While not-for-profit, community and ultra-local level 
community media are becoming more important in delivering public 
value, awareness and impact of these services remain low.  

 
2. The report highlighted the fact that consumers continue to tell Ofcom 

they value a choice of regionally-based television news and relevant 
local content.  

 
3. Ofcom's analysis suggests that independent news consortia could be an 

effective means of achieving this valued choice of news, alongside the 
BBC, while providing a potential platform for the future development of 
more local services, including local TV, and using other media.  

 
4. In undertaking work on this report, we recognised the critical role that 

local newspaper journalism plays in delivering public purposes.  Local 
newspaper journalism not only underpins the delivery of local news on 
other media, but also makes a key contribution to the national news 
agenda.  However it is important to stress that Ofcom does not regulate 
the content of newspapers, a role which is fulfilled by the Press 
Complaints Commission.  The "Local and Regional Media in the UK" 
report can be found here:  
http://www.ofcom.org.uk/research/tv/reports/lrmuk  

 
5. This helped us in recommending changes in media ownership rules to 

the UK government last November.  It is one of Ofcom’s statutory duties 
to review media ownership rules and report to the Secretary of State at 
least every three years.  

 
6. We are proposing that a restriction be retained that prevents one person 

from potentially dominating the news agenda across all three platforms 
of radio, “local” newspapers (with a 50% or more market share) and 
Channel 3 television.  This would mean that, as in all the nations of the 
UK, there would still be a restriction on one person owning in each local 
radio coverage area in Scotland:  

 
• a commercial local radio licence; AND  

 
• the regional Channel 3 licence the potential audience of which 

includes at least 50% of the potential audience of that radio 
service; AND  

 
• one or more “local” newspapers with 50% or more of the local 

newspaper market share in that radio coverage area. 
  

http://www.ofcom.org.uk/research/tv/reports/lrmuk


7. If the rules are liberalised as we propose, they will permit a greater level 
of consolidation among television, radio and newspapers providers in 
Scotland, while still ensuring a number of protections for plurality.  

 
8. We will be pleased to discuss many of the issues the Committee is 

interested in addressing, based on Ofcom’s remit and the research we 
have carried out.  In particular we will be able to comment on the 
economic pressures on the newspaper industry, the impact of the 
internet and how consumers are using the internet to access content; 
and independently funded news consortia. 

 
9. Our remit precludes us from commenting on competition rules.  Similarly 

we would not wish to comment on the impact on journalists and other 
professions within the industry as Ofcom has not researched this area. 

 


