
 

SUBMISSION FROM DC THOMSON 
 
Question 1 from the Committee: Current state of the Scottish local/ weekly 
newspaper industry.  What evidence is there that the industry is facing 
challenges? 
 
1. D.C. Thomson & Co. Ltd. [DCT] DCT response: “DCT's newspaper business 

has served Eastern Scotland's communities since 1905. DCT is a supplier of 
newspapers locally (The Courier, Evening Telegraph, The Press and Journal, 
Aberdeen Citizen, Evening Express) and at national level (The Sunday Post). 
Our newspapers are published in print and content is also posted on the 
relevant websites. Table 1 below provides a profile of DCT newspaper titles. 

 
Table 1 
DCT newspaper titles 

Title Description 
Readers 

2009 Website 

Unique 
visitors 

Nov 2009 

The Courier* Local/morning 185,000 www.thecourier.co.uk 137,994 

The Press and Journal* Local/morning 208,000 www.pressandjournal.co.uk 234,390 

Aberdeen Citizen** Local/weekly/free 84,000 N/A N/A 

Evening Express** Local/evening 108,000 www.eveningexpress.co.uk 108,476 

Evening Telegraph** Local/evening 35,000 www.eveningtelegraph.co.uk N/A 

The Sunday Post* National-level/Sunday 966,000 www.sundaypost.com  N/A 
[Source: * NRS July 2008 - June 2009, ** DCT Newspaper Insight Survey 2008, Nedstats] 
 
2. We supply our readers with a mix of local news (“city-level as appropriate”, i.e. 

Aberdeen, Dundee, etc), Scottish news, as well national and international 
news, put together by our newsrooms. Our local news coverage is focused on 
stories of relevance to the local community, including those on local 
government, policing, fire-fighting and crime, plant openings and closures, 
charity and sports events. We also report on the stories of our residents, 
including births, deaths, engagements and marriages, and on the stories of our 
soldiers sent to Iraq or Afghanistan. We celebrate our local heroes and share in 
the heartbreaks of local families when misfortune strikes. 

 
3. The costs of our news production include newsrooms and news gathering 

operations staffed by professional journalists and freelancers, plus online and 
print production and distribution (printing presses, distribution to news agents).  

 
4. To cover these costs, we have two main revenue streams: circulation, in the 

case of paid-for titles; and advertising (display and classifieds, offline and 
online). These revenue streams are being affected in  different ways by the 
well-documented challenges facing the newspaper industry. 

 
5. For DCT newspapers, circulation is an important revenue stream, save for the 

Aberdeen Citizen, which is free to readers and relies only on advertisements for 
its revenues. Circulation of our paid-for titles is generally on the decline, leading 



 

to reliance on cover price increases for revenue growth, however difficult to 
implement in a recessionary environment.  

 
6. The circulation history of DCT newspaper titles over the period H1 2003 to H1 

2009, which is supplied below in Table 2, confirms the continuous circulation 
decline affecting our paid-for titles. 

 
Table 2 
Circulation of DCT newspaper titles 

Title 
Jan-Jun 

2004 
Jan-Jun 

2005 
Jan-Jun 

2006 
Jan-Jun 

2007 
Jan-Jun 

2008 
Jan-Jun 

2009 
The Courier 83,186 80,013 77,428 74,938 72,527 67,996 
The Press and Journal 88,599 86,602 83,947 81,872 80,136 77,006 
Aberdeen Citizen 76,014 76,107 76,563 76,514 76,471 72,103 
Evening Express 59,608 58,267 56,582 54,740 53,130 51,800 
Evening Telegraph 26,502 25,499 24,176 24,633 24,533 23,180 
The Sunday Post 514,181 481,767 451,530 412,981 394,428 352,707 

[Source: ABC] 
 
7. We note that the circulation decline of local and regional press (and indeed 

national press) is long term, and started at least 30 years ago. However, the 
decline in circulation appears to have become sharper directionally since usage 
of online by a mass audience started to take off in the UK, around 2002.  

 
8. Our titles also supply display and classified advertisement services to the local 

economy, providing a vital support for local activity. Our advertisers include 
local and national UK businesses, government authorities or government 
services (NHS Trusts, armed forces), and individuals. Recruitment, motors and 
property classified advertising are key categories for DCT titles, but are sharply 
on the decline in recent years due to a structural shift of spend by advertisers 
on classifieds to the Internet, and more recently due to the recession. This 
combination of structural change and cyclical challenge to our advertisement 
revenues is common to all newspaper publishers in Scotland, DCT included. 

 
9. In addition, we believe our revenues are also being affected or may be affected 

by public sector interventions in our marketplace, notably: 
•     the rise of the publicly-funded and supported news publication replacing 

both news supply and also advertising pages supplied at no or reduced 
charge to local advertisers (in contrast to DCT’s commercially-run 
business model) 

•     the reduction or elimination of spend on public sector recruitment in local 
newspapers, also making it more difficult for some Scots to access job 
listings (see below for internet statistics of relevance) 

•     the competition from the BBC for online news audiences. 
 
10. Our readers and our advertisers are DCT's two sets of primary client 

relationships, and only by retaining their confidence can we maintain a viable 
business. To do so, we are forced to adapt to the well-documented forces of 
change in our local marketplaces due to the rise of the internet as a mass 
market medium, source of information, including news, entertainment and 



 

audiovisual communication, and also as an increasingly sophisticated 
advertising medium, reaching residents of local communities, along with every 
other locality in the UK.  

 
11. To meet these new demands, DCT are putting into place a digital strategy 

consisting of website creation, development and content integration with our 
print titles. This strategy is, however, costly to implement and the return from 
online publishing is far below that traditionally enjoyed by the print product. One 
reason for this anomaly in return is that our potential unique users are able to 
access local news through the licence-fee funded BBC. In addition, our sites 
must compete against Google News, RSS feeds, or less directly, against any of 
the myriad sites hosting news of a relevance to our customers. However, we 
are aware that revenue for the online publication of news and the supporting 
advertisements is most unlikely to allow us to employ the same number of 
journalists if the printed version no longer existed and therefore the quality and 
quantity of local news and views would inevitably suffer.” 

 
Question 2 from the Committee: Reasons for a decline of the Scottish 
local/weekly newspaper industry.  Is a decline in the industry caused by the 
current economic recession, wider technological changes, such as the rise of 
the internet, or broader cultural changes resulting in people having weaker 
links with their communities?  Are there any other factors which are impacting 
on the industry and, if so, what are they? 
 
12. DCT response: “As noted above, circulation decline appears to have been in 

place for at least 30 years, while the structural shift of advertisers and readers 
to the Internet is more recent, dating from around 2002. Other factors adversely 
impacting the industry in recent years include the public sector’s interventions 
in our marketplace, notably: 
•     the competition for readers and advertisers from certain publicly-funded 

newsletters 
•     the reduction in spend on advertisements in local newspapers for jobs - to 

which must be added the threatened removal in Scotland of mandatory 
publication requirements on notices of public interest 

•     the competition from the BBC for online news audiences served by local 
media. 

 
13. With respect to recent trends of note to the business models of newspapers, we 

observed a considerable increase in newsprint costs at the beginning of 2009. 
Although these pressures have lessened since then, the variations in costs of 
this major consumable is not helpful. There were other increases in costs as 
well. Advertising revenue decline has occurred throughout the industry overall 
but has hit the regional newspapers especially hard. Currently classified 
advertising is running approximately 30% down on last year with employment 
advertising at times almost 50% down.” 

 
14. In response to the assumption that people have weaker links with their 

communities, the “Myuk” report published by the Newspaper Society in 2003 
explored the issue of regional and local identity. It found that the majority (86%) 
of people expressed attachment to their local area. Furthermore, the report 



 

detailed that people have an active engagement with their local area often 
forming a “self-created region corresponding to the shape of their regular 
lives”(sic). In other words, despite or perhaps because of increased 
globalisation, our “world” still exists within a fairly tight local radius. Most 
importantly the report highlighted the need for organisations to “be alert to 
people’s sensitivities about local difference when seeking to communicate at 
local level”. No business is fitter to respond to this than local newspapers – we 
are part of the communities we serve. 

 
15. More recently research by The Future Foundation has found that a sense of 

community and locality is still important to people on many levels, in terms of 
involvement and engagement such as participating in local organisations or 
simply talking to neighbours, preserving local differences and particularly when 
making the largest economic decisions such as buying a home. Indeed it is well 
documented that the current economic climate is driving a stronger focus on 
home and family – in other words community. 

 
What is the impact of the economic recession?  To what extent have 
advertisers cut back on advertising in local/ weekly newspapers? 
 
16. DCT response: “As noted above, we carry display and classified 

advertisements. Display revenues have been adversely affected by the 
recession, but much less so than classifieds. Recruitment, property and motors 
are key categories of classified advertising for DCT titles.  

 
17. ONS reports that the volume of job vacancies has dropped dramatically in the 

UK, from a peak of 697,000 in March 2008 to a low point of 424,000 in May 
2009 (i.e. a decline of 39%), with a preliminary figure of 447,000 for November 
2009.1 This decline in vacancies is reducing job listings in the UK, and as noted 
previously, DCT have observed a similar decline in revenues earned from 
listing job openings in our classifieds pages.  

 
18. HM Revenue and Customs reports a sharp decline in housing market 

transactions since 2008, which has reduced property listings and thus pages 
devoted to property in our titles. According to these data, the UK residential 
property market started to decline in September 2007 and, at the trough in 
November 2008, transaction volumes were approximately 64% below peak 
2006 levels. In July 2009, year on year growth returned, with volumes of 
transactions rising 14.5%, although from a low level. 

 
19. These adverse developments in 2008 and 2009 due to the recession are well-

known and documented.” 

                                            
1 http://www.statistics.gov.uk/STATBASE/Product.asp?vlnk=9390 
1 Newspaper Society, Myuk 2003 (http://www.newspapersoc.org.uk/Default.aspx?page=1827) 
1 The Future Foundation, (http://www.futurefoundation.net/) 
45% of adults feel the need to be involved in the community or neighbourhood life, 75% of adults feel 
every effort should be made to prevent the disappearance of regional and local differences (Nvision 
Research, (c) Future Foundation) 82% adults most important factors when buying a new home – 
friendly community (Bryant Homes/nVision Research (c) Future Foundation)  
 

http://www.newspapersoc.org.uk/Default.aspx?page=1827
http://www.futurefoundation.net/


 

How has the increased use of the internet as an alternative to the printed 
media affected the industry?  Specifically— 

•     as an alternative source of local news 
•     as an alternative source of public sector job vacancies 
•     as an alternative for advertising public notices 

 
20. Local information needs are served by 1,300 regional and local press titles, the 

1,100 local websites operated by these titles, by 300 local commercial radio 
stations, and by the BBC regional and local online services. Unlike the latter, 
which are funded from stable and predictable licence fee revenues, regional 
and local press titles must cover their costs from revenue earned from 
circulation and advertising. We are concerned by the competition from the 
licence-funded BBC for online news audiences. We believe that we are better 
able to compete in the absence of an expansion or strengthening of the BBC at 
local level.” 

 
21. We have no quarrel with the public sector’s desire to use the internet to 

maximise the reach of job vacancies. This goal can be achieved by listing 
public sector vacancies on commercially-run sites (e.g. monster.co.uk, 
Reed.co.uk, etc.) or on dedicated public sector portals (such as NHS Scotland 
Recruitment (www.jobs.scot.nhs.uk)), or on a mix of both. 

 
22. We do not, however, believe that the internet should be an alternative to the 

expenditure traditionally made by the public sector on advertising jobs in local 
newspapers. The reason is a simple one: the purpose of such advertisement is 
to inform local jobseekers of jobs on offer, and the local newspaper remains the 
leading medium for jobseekers, according to research conducted by the 
Chartered Institute of Personnel and Development (CIPD) and published in 
2009.2 In addition, we note that many jobseekers in Scotland do not have 
access to the internet at home (see below for internet access statistics).  

 
23. Regarding the trend in DCT revenues from Council expenditure on advertising 

jobs in our titles, we note that such revenues declined over 10% between 
financial years 2007/08 and 2008/09 (ending in March).” 

 
24. The Newspaper Society has an established position on the issue, which DCT 

supports.3 We note that The Killian Pretty Review – Planning Applications: A 
faster and more responsive system (Final Report), published in November 

                                            
2 According to the CIPD (http://www.cipd.co.uk/default.cipd), “The most popular method for looking for 
a job is through local newspaper advertisements (42%), followed by the use of recruitment agencies 
(35%)” (CIPD, Quarterly survey report Summer 2009, “Employee outlook Job seeking in a recession”, 
p. 4). 
3 In the “Response to Publicity Code Consultation by the NS, the voice of local media” 
(www.newspapersoc.org.uk/Docs/Local-Authority-Publicity-Code_16-March-2009.doc), it was stated: 
““The role of statutory notices in local newspapers is as valid today as when they were originally 
introduced: to ensure that the government publicises information on new developments or activities to 
as many people in the locality as possible.  This remains as important to the principles of open 
government and local democracy as having open council meetings and records that are available for 
scrutiny by the public.  Statutory notices and other forms of local government advertising should not 
be dismissed as an administrative burden and expense.  They should be viewed as an effective 
means to communicating with the local community.” (Para 3.4) 

http://www.cipd.co.uk/default.cipd


 

2008, recommended removing the mandatory requirement for local authorities 
to publish planning statutory notices in newspapers. In line with the position of 
the Newspaper Society, DCT opposed this removal. In this regard, we were 
very pleased with the announcement made by Housing and Planning Minister 
John Healey on 21 December 2009 confirming that the rules for local 
authorities advertising planning applications in local newspapers would not 
change. 

 
25. However, we note with concern the statement issued on 18 December 2009 by 

Mr John Swinney, Cabinet Secretary for Finance and Sustainable Growth for 
the Scottish Government, indicating that the removal of the mandatory 
requirement for local authorities to publish statutory notices is under 
consideration.4  

 
26. DCT objects very strongly to this removal and does not believe that Scotland 

should take the opposite route to England on this very vital issue for 
democracy. As noted above, our newspapers reach a large population of 
readers, many of whom do not have a choice of media to be informed on such 
matters. We do not believe the Government should deny readers the right to be 
informed about such notices in their local newspaper. In addition, removing 
mandatory publication requirements would further reduce revenues of the 
regional and local/weekly newspaper industry as, according to Mr. Swinney’s 
statement, an estimated £6 million per annum is devoted by Councils to such 
expense. 

 
27. For the moment, the total for DCT in revenues from the publication of Council 

notices is stable, although we note wide variation across our titles. We are 
concerned over the negative impact on our revenues of the elimination of, or a 
reduction in the scope of, mandatory publication requirements.” 

 
To what extent do free council or community run newspapers rival local/ 
weekly newspapers? 
 
28. DCT response: “The Newspaper Society has an established position on the 

issue of publicly-funded news provision that rivals its commercial supply, which 
DCT supports.5 We believe that it is the “independent” voice of local media that 

                                            
4 "Public bodies must provide the best value for money. Councils have collectively identified a need to 
cut spending on public notices which they are legally required to advertise and pay for, costing around 
£6 million a year. The changes we are consulting on will mean councils can use a new public 
information notice portal instead of advertising in local papers. The new portal will provide more cost-
effective public information and a means to improve communication and dialogue with the public." 
5 The Newspaper Society has been active in making submissions on this issue to Government and to 
relevant consultations. In the “Response to Publicity Code Consultation by the NS, the voice of local 
media” (www.newspapersoc.org.uk/Docs/Local-Authority-Publicity-Code_16-March-2009.doc), it was 
stated: “The NS has raised with Government three related concerns which we believe are pertinent to 
the Publicity Code consultation: the proposed removal of the obligation on local authorities to place 
statutory notices in local newspapers; the increasing threat posed by local authority publications, 
websites and broadcast services purporting to offer ‘independent’ local news and competing with local 
media for readers and advertising revenues; the sharp decline in government advertising in local 
media despite universal acknowledgement by politicians of their importance to the communities they 
serve and the fact that they are better read and more trusted than other media.” (para 2.10) 



 

sustains democracy at the local level, while publicly-funded newsletters to rival 
commercial media inherently cannot attain such independence. We are 
concerned that publicly-funded newsletters will squeeze out local commercial 
media, such as the titles published by DCT, both with respect to our readers 
and our advertisers.  

 
29. The Local Government Association (LGA) survey of 199 responses of local 

authorities in England (of a total of 353) indicates that at least 188 local 
authorities operate a newsletter, and 132 of these 188 newsletters (three of four 
newsletters) carry some advertisements.6 We are not aware of a similar survey 
being conducted for Scotland’s 32 Councils, and therefore cannot report on the 
scope of such activities in Scotland. 

 
30. We urge the Committee to more fully investigate the existing and planned 

changes to news provision by local authorities in Scotland in order to identify 
aspects that could adversely affect the provision of news by local commercial 
media.” 

 
How will the proposals for independently funded news consortia set out in the 
UK Government’s Digital Britain report impact on the Scottish local/ weekly 
newspaper industry? 
 
31. DCT response: “We welcome the purpose of the three IFNC pilots, in north-

east England, Scotland and Wales, which is to test a new model of producing 
and commercialising regional television news for broadcast, to replace the 
Channel 3 licences in these areas. We welcome the open and competitive 
tendering procedures adopted by the Department of Culture, Media and Sports 
for the three pilots, which it expects to award by May 2010.  DCT is a member 
of the Scottish News Consortium along with The Herald & Times Group and 
Johnston Press, which has examined carefully the opportunity provided by the 
tender.   

 
32. We understand the IFNC is to aim at a hybrid private/public “partnership” on the 

production of regional broadcast news.  The funding aspect has not been fully 
clarified. We understand funding is in place for the pilot phase, using the 
remaining proceeds of the Digital Switch-Over Scheme. Long-term funding is, 
however, unclear.  

 
33. Given its focus on regional television news for broadcast, we do not anticipate 

that the IFNC pilot in Scotland will greatly affect the commercial basis for the 
Scottish local/weekly newspaper industry in the near-term, and thus the quality 
and quantity of news produced by such media. However, we are concerned of 
the potential for publicly-funded regional news distributed on IFNC sites to 
squeeze out commercially-run sites of newspaper publishers.” 

 

                                            
6 http://www.lga.gov.uk/lga/aio/1857732 



 

To what extent do the UK competition rules restrict news providers’ options to 
consolidate news gathering and reporting? 

 
34. DCT response: “The application of the UK competition rules to the local 

newspaper industry was recently confirmed by the Office of Fair Trading 
(OFT).7 These rules apply to the mergers and acquisitions effected by news 
providers within their industry across the UK, including Scotland. (Note that 
Ofcom recently relaxed the application of cross-media ownership rules at local 
level.) Such M&A activity might indeed aim to consolidate news gathering and 
reporting in order to reduce costs, amidst a wider set of commercial objectives 
such activity serves. 

 
35. DCT’s experience of the application of these rules dates to 2006, when we 

submitted our acquisition of Aberdeen Journals Limited to the OFT. This 
referral, which required DCT to make a substantial outlay on specialist lawyers’ 
fees, was cleared in June 2006 by the OFT without requiring undertakings.8 
Indeed, the OFT conceded in its Final Report that most local newspaper 
mergers were cleared without requiring undertakings. 

 
36. DCT are a participant in the Local Media Alliance (LMA)9, representing the 

publishers of 1,300 local and regional newspapers. DCT supported the LMA’s 
submission to the OFT’s review of the "Local and Regional Media Merger 
Regime" to report to Lord Carter's Digital Britain effort. The key conclusion of 
this submission: “Compared with other media sectors, the local newspaper 
industry remains remarkably diverse with 87 separate publishing groups. 
Further consolidation would enable publishers to make necessary investments 
in media services and content, product quality, digital platforms and training, 
allowing them to capture economies of scale in relation to management, 
distribution networks, printing and more efficient sales structures while 
repositioning their businesses for growth.”10 

 
Implications of a decline of the Scottish local/weekly newspaper industry.  
What is the impact on the journalism profession and journalists?  What is the 
impact on other professions who work in the newspaper industry, such as 
photographers and printers? 

 
37. DCT response: “The impact of falling revenues from circulation and advertising 

on newspaper publisher businesses is a combination of squeeze on profit 
margins and a planned reduction in operational costs to bring news production 
costs into line with revenues, noting that there is significant variation in the 
performance of individual titles and common costs such as newsrooms and 
printing presses.  It is likely that newspaper publishers will no longer offer the 

                                            
7 The Office of Fair Trading (OFT) released its Final Report on a “Review of the local and regional 
media merger regime”, in June 2009, to coincide with the issuance of the Digital Britain Report. 
8http://www.oft.gov.uk/advice_and_resources/resource_base/Mergers_home/decisions/2006/dcthomp
son 
9 Archant, DC Thomson, Guardian Media Group, Johnston Press, Newsquest, Northcliffe Media, and 
Trinity Mirror. 
10 The submission is not publicly available. The cited conclusion is available on:  
http://www.newspapersoc.org.uk/PDF/Local-Merger-Regime_Modernising-the-Approach.pdf

http://www.newspapersoc.org.uk/PDF/Local-Merger-Regime_Modernising-the-Approach.pdf


 

same number of job opportunities as they once did to aspiring journalists, 
photographers, printers, etc. It should be pointed out that local and regional 
newspapers are both the entry point and training ground for many young 
journalists, and if this avenue is blocked the totality of journalism both in 
newspapers and television may suffer. 

 
38. A reduction in the number of journalists working locally would be detrimental to 

the knowledge of local people of events taking place in their area.  
 
39. Our organisations have to be leaner, which is bound to further weigh on the 

local economies we serve. At the same time, we are extremely concerned to 
maintain the quality and quantity of local news supplied in our newspapers, 
which we believe is our principal attraction to our readers.” 

 
What is the impact on the consumer, especially those without access to the 
internet? 

 
40. DCT response: “Our readers consult many types of media on a regular basis, 

so they are not 100% reliant on their local newspaper. For most of our readers, 
a local newspaper is one among other sources of information, from the Press, 
to the Internet, Radio or TV, or even conversations with colleagues, friends and 
family. 

 
41. However, we note that Scotland’s rate of broadband penetration of 60% is 

lower than the national average of 68%, according to data reported by Ofcom in 
Section 1.5 of its Communications Report of August 200911 on the state of 
communications at the level of the nations. The data reported for the end of Q1 
2009 include: 
 
• Broadband infrastructure was universally available in England, Wales and 

Northern Ireland in 2009, and at 99.9% in Scotland 
• Residential broadband adoption (fixed or mobile) was highest in England 

(70%), followed by Northern Ireland (64%), Scotland (60%) and Wales 
(58%), with a UK-wide average of 68% 

• Broadband penetration also varied significantly in the three Scottish cities 
of Aberdeen (74%), Edinburgh (72%) and Glasgow (39%). 

 
42. We also understand, based on research conducted by Ofcom, that broadband 

adoption tends to be higher in cities than in the rural areas on their outskirts 
and in smaller communities. In the latter areas, the local newspaper plays an 
especially vital role. 

 
43. The local newspaper is a core local communications channel in particular for 

seniors, whose choice of media is most restricted. This customer group does 
not have the same access to the internet as younger people. But their need for 
information is just as intense. Many seniors work part-time and locate job 
listings in their local newspaper. Many seniors are engaged in local politics, the 
provision of not-for-profit services and local community life, on which many also 

                                            
11 http://www.ofcom.org.uk/research/cm/cmr09/CMRMain_1.pdf 



 

rely for vital services. They are just as interested in reading notices of public 
interest. We believe seniors is the group that is being most affected by the 
decline of local newspapers.  

 
44. Dundee, where DCT corporate headquarters is located, is a middle-sized city 

(population 142,170 in 2006), and exemplifies this readership trend well. In the 
UK as a whole, seniors make up 20% of the population, but in Dundee, they 
consistently make up close to a third of our readership. 

 
Table 3 
Readership base of the Courier, 2004-2009 

Title 
Total 

readers 
(000) 

Male Female 
Age 

15-24 
Age 

25-34 
Age 

35-44 
Age 

45-54 
Age 

55-64 
Age 
65+ 

185 84 101 18 11 23 26 40 67 
Jan-Jun 2009 

100% 46% 55% 10% 6% 12% 14% 22% 35% 
183 85 98 10 6 29 34 40 63 

Jan-Jun 2008 
100% 47% 54% 6% 3% 16% 19% 22% 35% 
202 98 105 13 19 16 29 39 85 

Jan-Jun 2007 
100% 48% 52% 7% 9% 8% 15% 19% 42% 
201 96 106 18 15 26 25 46 71 

Jan-Jun 2006 
100% 48% 52% 9% 7% 13% 13% 23% 35% 
214 91 124 10 20 32 34 43 75 

Jan-Jun 2005 
100% 42% 58% 5% 9% 15% 16% 20% 35% 
197 99 98 12 29 31 31 30 64 

Jan-Jun 2004 
100% 50% 50% 6% 15% 16% 16% 15% 33% 

[Source: National Readership Survey] 
 
What is the impact on the quality of journalism and reporting of local issues? 
 
45. DCT response: “To date, DCT has preserved the quality and quantity of news it 

supplies. We anticipate continuing to devote sufficient resources to the 
production of news by professional members of our organisation, observing the 
applicable standards of ethics and conduct. 

 
46. To the extent that our ability to do so is compromised, however, we anticipate 

three trends of note to the supply of local news: 
• Decline in the professional quality of journalism, which we consider vital to 

delivering news of relevance to our readers 
• Less plurality in terms of professionally-produced news 
• Less professionally-produced news and greater reliance on volunteer 

news reporting and blogging, with associated risks of false information 
and unethical conduct in the gathering of such news.” 

 
What is the impact on local communities and the representation of a local 
cultural identity? 
 
47. DCT response: “Our local news coverage is focused on stories of relevance to 

the local community, including those of our residents. We connect residents of 
our communities to each other in their daily lives. Our titles thus create a unique 
and invaluable record of the history of our local communities, vital to 



 

documenting and preserving their local identities. The Regional Press titles are 
the journals of record, akin to the ‘public service broadcaster’ in their areas.” 

 
Does the current set of circumstances present any opportunities to the 
industry? 
 
48. DCT response: “The seismic nature of the structural change operating in the 

newspaper industry due to the internet is well-documented. These changes are 
relatively recent and will require constant ongoing efforts on the part of 
newspaper publishers to adapt their business models to the new demands of 
the marketplace and much lower revenue levels.” 

 


