
SUBMISSION FROM COSLA 
 
1. COSLA wishes to thank the Education, Lifelong Learning and Culture 

Committee for the opportunity to submit written representations to assist in 
its consideration of the current state of the Scottish local and weekly 
newspaper industry. Specifically, COSLA has been invited to comment on 
the development and introduction of the myjobscotland recruitment portal 
site and the proposal to advertise public and statutory notices on a further 
portal site tellmescotland. 

 
2. The origins of the recruitment and public notices portals lie within the drive 

for efficiencies through shared services, promoted by the Scottish 
Executive in its Efficient Government Plan 2004. Work undertaken by the 
Scottish Executive and the Improvement Service for Scottish Local 
Government across the Scottish public sector in 2006 identified a key 
opportunity for efficiency gains and service improvement in relation to 
recruitment and public notice advertising.  

 
3. Start up funding support was provided for both projects through the 

National Shared Services Board and approved by Scottish Ministers in 
July 2007 viz: 

 
• Recruitment Portal Development - £1 million 
• Public Information Notices (PINS) Portal - £858,000 

 
4. Ongoing revenue costs for the recruitment portal of £500,000 per annum 

are funded through a levy to all 32 councils. Ongoing revenue costs for the 
PINS portal are estimated at £120,000 to £160,000 per annum and will 
likewise be funded through a levy paid by councils. 

 
The Recruitment Portal 
5. Myjobscotland is the new national shared recruitment portal for Scotland’s 

32 local authorities. Other public sector bodies such as fire and rescue 
services1 and police services can also use the site. 

 
6. Myjobscotland advertises job vacancies online through a single internet 

portal, allowing local authorities to recruit from a wider pool of employees, 
support more effective recruitment practices, reduce advertising expense 
and improve efficiency and productivity. 

 
7. The portal allows candidates in any location to view vacancies and submit 

applications online. Applicants can also register for job alerts via email. 
 
8. By moving to a new advertising model and simplifying their processes, 

councils will make savings overall of between £3million and £4million per 
annum, although the benefits realised once the portal is fully rolled out are 
likely to be greater, and possibly significantly greater, than this. 

                                               
1 Strathclyde Fire and Rescue are current users with other fire and rescue services 
understood to be actively considering use. 

 

  



 
9. The recruitment portal has been in operation for just over one year, 

launching in November 2008 and is deemed by COSLA and its member 
councils to be highly successful. 

 
Public Information Notices Portal (PINS) 
10. The PINS Portal is Scotland’s national public information notices portal, 

allowing public notices across Scotland to be published in a single online 
location for the first time. It is a national initiative endorsed and supported 
by the Scottish Government. Visitors can click on a virtual map of Scotland 
to see listings of public notices in any area, satellite imagery of their 
location and information of the issues involved. The aim is to provide 
improved accessibility to statutory information, and to help Scotland’s 32 
local authorities save money on advertising public notices. Councils spent 
almost £6million per annum advertising public information notices in 
2005/06. Migrating to an online platform is expected to reduce this 
expenditure by at least 40%, saving an estimated £2.5million per annum. 

 
11. The portal is scalable for use by the wider public sector and is part of 

major national shared services collaboration. 
 
Impact on revenue to local newspapers 
12. Each local authority will retain control over the mix of advertising media 

they choose to use, including traditional print-based publications, in order 
to meet their particular requirements.  

 
13. Initially, press display adverts for PINs will be replaced by shortened 

composite adverts, which will list some information but include a web link 
to signpost readers online for more information. Councils are already using 
these signpost press adverts to direct candidates to the myjobscotland 
portal. 

 
14. Newspapers are also investing in online content, providing opportunities 

for potential joint activity. For example, myjobscotland has announced 
media partnerships with six newspaper and online recruitment groups. The 
deal allows the media companies to advertise all myjobscotland vacancies 
alongside their own recruitment advertising, and will give myjobscotland 
increased exposure on the web. Nonetheless, by their nature, recruitment 
adverts and public information notices do presently feature most often in 
local newspapers. The use of a web based portal will in most cases 
replace the use of local newspapers and will result in a loss of revenue to 
them.  

 
Public Sector Finance 
15. The whole of the public sector is entering a period of significant financial 

pressure. There is an increasing demand for services, and councils are 
anticipating exceptionally challenging reductions to their budgets as part of 
the next spending review. Current estimates are in the order of 12% real 
terms cuts over the three year period 2011/14. 

 

 
 



16. Shared services and efficiencies will not be sufficient in themselves to 
balance this level of reduction in local authority finances but they have a 
significant role to play. The recruitment portal and the PINS portal will yield 
local authorities meaningful savings in both advertising costs and back 
office processes, whilst improving the service provided to users. It is a win 
win situation and one which councils cannot afford to ignore. Indeed, such 
service improvements and cost efficiencies complement exactly the 
demands for improvement and savings that some in the print media have 
championed. 

 
 
 

 
 


