
SUBMISSION FROM TESCO 
 
TESCO IN SCOTLAND 
 
1. Tesco is Scotland’s largest private sector employer.  We have over 26,000 

staff in our 140 Scottish stores, 700 in our Dundee Customer Service 
Centre, 1700 more in our Livingston Distribution Centre, and a further 
2000 in our Dobbies Garden Centres and Tesco Personal Finance.  
Despite the difficult economic environment we are still creating new jobs; 
in August 2009 we announced a further 800 jobs in our new banking 
service centre in Glasgow.  
 

2. With over two million customers in Scotland per week and sales of 
Scottish products at £2bn a year across the UK, we play a significant role 
in the Scottish economy. 

 
TESCO PERSONAL FINANCE 
 
3. Tesco Personal Finance is the UK's largest supermarket bank.  Launched 

in 1997, we bought out the 50% RBS shareholding in December 2008.  At 
this time we made a commitment to building the business from our 
Edinburgh headquarters, supported by our Glasgow operations centre.   
 

4. We already have nearly six million customer accounts across 28 financial 
products and services. Our principal areas of focus are: general insurance 
- motor, home, pet and travel; credit cards and personal loans; personal 
savings; Tesco Compare and a network of cash machines (ATMs).  TPF 
has the third largest ATM network in the UK, with over 3,000 cash points. 
We sell our products in store, by telephone and online.   

 
5. At a time when customer confidence in the banking sector has been 

damaged, TPF has seen its savings business grow this year. We now 
have 500,000 customers with savings of £4.5 billion. 

 
6. We have ambitious plans for growth and expansion.  We intend to become 

a full-service retail bank offering new products and services, providing 
customers with more choice and great value.   In April this year, we 
opened the first new branches following a successful trial at our Silverburn 
store in Glasgow with more following in due course.  

    
CURRENT ENVIRONMENT  
 
7. For many families, businesses and customers the current economic 

climate is very tough. We are responding by listening to customers and 
delivering products and services which best suit their lifestyles and 
financial circumstances. We know from our experience of grocery retail 
operations that customers expect the highest standards of service and 
great product value; in return we reward our customers for their loyalty and 
trust. These elements are central to our growth in the financial services 
market. 



THE FUTURE OF FINANCIAL SERVICES IN SCOTLAND 
 
8. Scotland’s rich financial services history has been a source of economic 

strength and we believe that it will continue to be in the future.  
 

9. Its position as a hub for the financial sector has meant that it has inevitably 
felt the effects of the banking crisis as organisations take the steps 
necessary to adjust, meet new demands and refocus their operations. 
However, the current financial crisis needs to be considered in a global 
context; there are few economies or financial organisations around the 
world that have not been affected by the events of the last year. 

 
10. We feel there is an opportunity to build consumer confidence and grow our 

operations through simple and transparent products, listening to our 
customers and rewarding loyalty. There are a number of factors that will 
be important in achieving this.  While we recognise that some of these go 
beyond the remit of the Scottish Government, it is necessary to consider 
the wider context.  They include: 

 
• A competitive market:  Competition is good for customers, good for 

the industry, and good for the economy. We need an environment that 
encourages and supports competition and enables sustainable and 
customer-focused financial services businesses to flourish. 
 

• The right regulatory reform: There is consensus about the need for 
regulatory reform.  This should be about ensuring transparency, 
responsibility and sustainability.  It will however be important to get the 
balance right; too much or poor regulation could be damaging for the 
future of the industry and the competitiveness of Scotland and the UK. 

 
• A strong skills base.  Good people with the right skills are at the heart 

of a successful business.  Scotland has a particularly strong talent pool 
of financial services expertise. We have also been recruiting for a wide 
range of roles from legal to IT and HR and have been impressed by the 
talent we have attracted and continue to attract to the business.  
Developing and strengthening the skills base should be an ongoing 
priority. 

 
• Support for investment.  We were delighted to receive the Regional 

Selective Assistance Grant for a new customer service centre in 
Glasgow, creating 800 jobs.  The Grant was an important factor in 
determining the location of the centre and demonstrates the very 
positive role the Scottish Government can and should continue to play 
in encouraging and promoting investment.   

 
• Financial capability. There is also an important role for the Scottish 

Government to play in supporting financial capability and education. 
Children should have access to personal finance education and adults 
should have access to generic financial advice. We would be very 
supportive of a national strategy on financial capability. 
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