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AGENDA

18th Meeting, 2001 (Session 1)

Monday 11 June 2001

The Committee will meet at 1.30 pm in the Council Chamber, Council Buildings,
Stornoway, Isle of Lewis.

1. Gaelic Broadcasting Inquiry: The Committee will take evidence from—

Mr Donald M. Mackay (Chairman of Gaelic Sub Committee, Comhairle nan
Eilean Siar)

Mr Roddy Murray (Vice Convener of Gaelic Sub Committee, Comhairle nan
Eilean Siar)

Mr John Angus Mackay (Director, Comataidh Craolaidh Gàidhlig)

Ms Rosemary Ward (Vice Chairman, Comataidh Craolaidh Gàidhlig)

Mr Iain Macaskill (Comataidh Craolaidh Gàidhlig)

Mr John Alick Macpherson (Comataidh Craolaidh Gàidhlig)

Mr Donnie Macdonald (Comataidh Craolaidh Gàidhlig)

Mr Neil Graham (Comataidh Craolaidh Gàidhlig)

Mr Malcolm Maclean (Director, Pròiseact Nan Ealain)

Mrs Agnes Rennie (Vice Chairperson, Pròiseact Nan Ealain)

Dr Finlay MacLeod

Ms Catherine Anne MacNeil (Lèirsinn)

Dr R.N. Stradling (Lèirsinn)



2. National Stadium Inquiry: The Committee will discuss arrangements for
publication of the report.

The following papers are attach this meeting—

Written submission from Comhairle nan Eilean Siar                  ED/01/18/1

Written submission from Comataidh Craolaidh Gàidhlig   ED/01/18/2

Written submission from Pròiseact Nan Ealain   ED/01/18/3

Written submission from Dr Finlay MacLeod   ED/01/18/4

Written submission from Lèirsinn   ED/01/18/5

Martin Verity
Clerk to the Committee

Room 2.7 Committee Chambers
Ext. 85204

Email: martin.verity@scottish.parliament.uk

mailto://martin.verity@scottish.parliament.uk
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SCOTTISH  PARLIAMENTARY  COMMITTEE
FOR   EDUCATION,  CULTURE   AND   SPORT
INQUIRY   INTO   GAELIC   BROADCASTING
Submission  from
THE GAELIC ARTS AGENCY May 2001

1. Introduction

The Gaelic Arts Agency/Pròiseact Nan Ealan (PNE) welcomes the invitation to
submit evidence to the Committee’s Inquiry into Gaelic broadcasting. Our submission
addresses the remit of the Committee as set out in your letter of 30th March. It
includes a summary of key interactions between the Gaelic arts and Gaelic
broadcasting and highlights key arts and cultural issues regarding the role of the
Comataidh Craoladh Gaidhlig (CCG).

We formally request the opportunity to present oral evidence to the committee.

2. Background

The Gaelic Arts Agency is the national development agency for the Gaelic arts. It was
established in 1987 by the Scottish Arts Council with the remit to “explore new
approaches to the development and promotion of Gaelic arts and culture in all media
including film and television.” [Appendix 1]

PNE is based in the Western Isles but works throughout Scotland and internationally.
We work to a rolling, 3-year, project development programme which sets clear annual
targets for the research, design, development and delivery of new Gaelic arts
initiatives. We employ a full-time staff of seven, work with hundreds of artists on a
commission basis and collaborate extensively with other arts and Gaelic organisations
including the CCG.  [Appendix 2]

In the late 1980’s we worked closely with Comunn na Gaidhlig on the campaign
which led to the creation of the CCG. The reasoning behind PNE involvement was:

• The arrival of English language TV exposure in the 1970s had become a major
factor in the decline of Gaelic language usage.

• The minimal Gaelic presence on TV reinforced the wider ‘invisibility’ of
Gaelic in Scottish public life and the very low levels of public awareness.

• TV is the greatest sponsor of the arts in the world today. Before the title
credits have finished rolling on any TV programme a composer, musicians and
a graphic designer will have been paid a professional fee. The minimal Gaelic
presence on TV meant minimal promotional or financial benefits for Gaelic
artists and profoundly disadvantaged the Gaelic cultural economy.



3. The economic, social and cultural impact derived from CCG activities
and spending and the effect on the audience and community

The injection of £9m per annum into the Gaelic cultural economy has had a
measurable economic impact that the CCG has doubtless tracked and measured. The
CCG role as a funding partner has significantly supplemented the Scottish Arts
Council funding of Gaelic arts projects and been a critical success factor in Gaelic arts
development.  More general perceptions of the impact and effect derived from CCG
activities and spending will inevitably vary according to the personal experience of
the respondent.

Some of the more problematic, ‘knock-on’, social and cultural impacts have,
however, been measured in a 1998 report by Professor Alan Sproull of Glasgow
Caledonian University.  “The Demand for Gaelic Artistic and Cultural Products and
Services: Patterns and Impacts” is based on a postal survey completed by 2028
individuals in the Western Isles and Skye and Lochalsh  or over 6% of the population.

The report compared responses with the detailed fieldwork for research published in
1994 into the economics of Gaelic development. The 1994 research had concluded
“that the image of the language both within and beyond ‘heartland’ areas was
being positively changed, especially by Gaelic television and Gaelic music”. The
1998 comparison confirmed that “the extent to which these early perceptions have
been maintained and deepened is clearly evident from the survey evidence” and
noted “the positive impact of Gaelic arts output (especially live events and
television) on the attitudes of the relatively young”.  [Appendix 4. Section 6.3 (1)(2)]

The breakthrough made by Gaelic television in the1990 Broadcasting Act was a
dramatic and defining moment for the Gaelic community.  There is no single event of
comparable cultural impact in modern Gaelic history. Without that scale of cultural
intervention it is highly likely that the loss of cultural confidence, so evident by the
1980s, would have continued to accelerate and the Gaelic decline would by now be
terminal. Argument over whether education or the arts could have been more
productive language development channels is teasing but irrelevant as no equivalent
arts or education bill was remotely likely to allocate that scale of funding to Gaelic at
that time.

Over the past ten years Gaelic television has, for the first time in centuries, enabled
real investment in Gaelic cultural production, significantly raised the public profile of
Gaelic and reshaped the self-image of the Gael. These are major, if incomplete,
achievements.

The expansion of Gaelic broadcasting has also coincided with, and made an important
contribution to, a renewed cultural confidence in Scotland. The CCG have been the
key funding force behind up to 90% of the Scottish traditional music programming
broadcast on Scottish TV over the past 10 years.  In becoming ‘visible’ as a normal
and natural aspect of public life, Gaelic has contributed to a more holistic sense of
Scottishness. This process of normalisation continues to impact on both Gaelic
audiences and the wider Scottish public and has important implications for our sense
of ourselves as Scots and how we are perceived internationally.



4. Summary of key Gaelic arts and broadcasting interactions 1991-2001

Over the past ten years PNE and CCG have regularly worked together to
progressively build up Gaelic arts and media support-systems and create an
embryonic cultural infrastructure. Our arts and broadcasting collaborations include:

• The Gaelic Arts & Media Training Programme offers pioneering short courses
for writers, actors, directors and musicians which have developed new talents
and led on to new ideas such as the Ran Dan TV comedy series. [Appendix 3]

• Gaelic Youth Theatre graduates now work in all sectors of the Gaelic media.
The long-running soap-opera Machair was only made possible because the
Gaelic Youth Theatre had already identified a pool of young acting talent.

• The film-animation-in-schools project Dealbhan Beò led to forty short films
on BBC TV and is perhaps the largest body of children’s film in the world.

• PNE initiated and co-developed the BAFTA award-winning, arts and music
programme, Tacsi, in collaboration with producers Eolas and the CCG.

• The Barcelona Celtic Music Festival, described by the British Council as
‘probably the most successful event we have ever run in Spain’ achieved its
profile largely because the PNE/CCG collaboration drew in Catalan TV.

• PNE and CCG, in partnership with Sabhal Mòr Ostaig have worked closely to
create and develop the Columba Initiative which is renewing the links between
Gaelic Scotland and Ireland.

• The award-winning Ceolas summer school was supported from the outset by
the CCG and this has led to various Ceolas-based radio and TV productions.

• The TV documentary of the successful Gaelic/Scots Doric touring theatre
production, Craobh nan Ubhal/The Aipple Tree, set on a North Sea oilrig, was
a vital step in the creation of the CCG supported theatre company Tosg

• One-off documentaries have greatly enhanced the audience for arts initiatives
such as the Ch.4 film Uamh an Oir on Gaelic song, Gach Strì a Rinn Iad
celebrating Will Maclean’s award-winning memorial cairns to the Clearances
and the forthcoming Scottish/Irish Leabhar Mòr/Great Book of Gaelic



• The PNE Database of Gaelic artists has enabled us to provide a casting service
for Machair and other TV dramas.

5. The impact on the development of Gaelic arts and education

These collaborations illustrate the range of arts and cultural impacts that have directly
derived from CCG activities and spending and PNE/CCG interaction. The 1998
Sproull report (quoted above) also commented upon the high levels of interaction and
interdependence across Gaelic broadcasting, the arts and education. This
interdependent perspective is central to our view of Gaelic broadcasting.

The broad-brush impact of the CCG on the Gaelic arts has been extremely positive in
terms of arts education, professional training, employment opportunity, cultural
promotion and creative self-confidence. A new ladder-of-opportunity is emerging for
young Gaelic artists that has been largely funded by the CCG and forged in
collaboration with PNE.

We have attempted to develop a new model of arts and broadcasting collaboration
that has achieved a high degree of synergy, added value and social profit. CCG
recognition of the cultural development role of broadcasting has enabled them to
make a significant contribution to the cultural, as well as the economic, development
process. Adopting a holistic approach and making modest ‘cultural’ as well as
‘television’ investments has not only generated a social dividend but paid off
handsomely in terms of talent development, new ideas, new programmes, enhanced
performance, quality of production and audience satisfaction.

This approach has, however, been criticised by some media professionals who favour
‘pure TV’, or ‘TV in a bubble’  and feel that all CCG funding should go into TV
production alone. This question goes to the heart of any debate about Gaelic
broadcasting. The high-pressure, urban-centred, ratings-focused, anglocentric,
hothouse world of broadcasting, and the professional self-interest of the broadcasters,
will resist the idea that broadcasting is about anything other than broadcasting for
broadcasting’s sake.

We would argue that, out of self-interest, Gaelic broadcasting has to be about
language and cultural development. Sustaining the audience for Gaelic broadcasting
depends upon sustaining the number of Gaelic speakers. This is unlikely to be
achieved without a dynamic and holistic approach that actively and strategically
utilises broadcasting in support of language and cultural development. If the biggest
player in the Gaelic cultural economy has no locus in, or sense of ownership of, that
process then the outlook is bleak.



6. The legislative financial and operational framework within which the
CCG operates especially in the light of the Milne Committee Report

The preceding sections of this paper have focused on the numerous positive impacts
of the CCG on the Gaelic language community. These successes, however, have been
more despite the legislation than because of it.

The legislative, financial and operational framework within which the CCG operates
is profoundly flawed. Although the 1990 Broadcasting Act was a major breakthrough
at the time it was more the consequence of urgent necessity and inspired opportunism
than holistic consideration of the most effective and efficient design for a lasting
Gaelic broadcasting service. The faultlines were visible from the outset and have
become clearer and more pronounced over the past ten years.

Recurrent problems have revolved around the absence of CCG programme
commissioning powers, the absence of CCG influence over programme scheduling,
the limited growth of the independent production sector, the central-belt focus of
Scottish broadcasting, the avarice of the broadcasters and their dominant role in the
process. These problems have been compounded by standstill funding and the rapid
pace of technological change. The time is right for comprehensive renewal.

The Milne Committee Report offers an exciting and achievable way forward and the
Gaelic Arts Agency supports it’s conclusions.  The key comments that we would
make to the Parliamentary Committee are:

• The Gaelic community needs a dedicated digital Gaelic broadcaster with
commissioning powers.

• It should be based in the Gaelic heartlands of the Western Isles.

• It should be adequately funded and index linked

• This new Gaelic media service should be independent of other broadcasters

• Its management body should feature representation from the community and
other sectors such as arts and education to ensure a shared strategic vision.

• As with the Welsh channel S4C it should maximise collaboration, interaction
and synergy on language and cultural projects, events and ancillary products.

• It should position itself as the Scottish cultural channel and feature arts and
other programming relevant to other Scottish cultural and linguistic interests.

• It should be seen as a key element in Scotland’s cultural infrastructure and a
means of promoting Scotland’s cultures to ourselves and the wider world.



Malcolm Maclean
Director.  May 2001
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Submission from THE GAELIC ARTS AGENCY
May 2001
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Submission to the Scottish Parliament’s Education, Culture and
Sport Committee’s Inquiry into Gaelic Broadcasting.

Dr Finlay MacLeod, Glen House, Shawbost, Isle of Lewis, HS2 9BD.

Introduction

The following observations are made on a personal level and are not
submitted as the views of any group, company or organisation.

No modern culture and its associated language can function adequately
without the normal fabric of communications and media, so that such a
culture is in touch with itself and with the wider world. Gaelic Scotland
requires no more and no less.

A Gaelic television service is a necessary element in Gaelic society.
It reaches the lives of individuals of all ages and circumstances in a way
that no other service does. It has become the matrix that holds together
other more specific endeavours such as schooling, church, work and even
family life. Small group and face to face encounters used to provide this
basis: now it is provided by television -- and newsprint, disc and radio to
lesser degrees. A culture without a regular, taken for granted, television
service has very serious learning difficulties.

Scotland itself requires such a regular Scottish television service, and this
will become clearer as the nation’s defining of itself continues to be
strengthened and clarified. And so with Gaelic Scotland: a circle within a
circle. The steps necessary to arrive at this position may seem circuitous,
and that is certainly the case with the future development of Gaelic
broadcasting.

Gaelic television is in an anomalous situation. Since broadcasting is a
retained power, Gaelic television falls within the responsibility of the
Department of Culture, Media and Sport at Westminster. But it is funded
by an odd, diminishing fund in Edinburgh; a fund that is administered by
the Gaelic Broadcasting Committee that cannot commission, schedule or
broadcast programmes. BBC Scotland and the Scottish Media Group feed
off this fund to provide, for themselves, Gaelic staff and programming,
while contributing a minimal amount of their own budgets towards Gaelic



broadcasting. Even if one tried, one couldn’t readily build a more
contorted and unsatisfactory provision.

Gaelic broadcasting can never develop in a natural way until it is set on a
normalised, simplified foundation. This normalisation has to take place at
UK level (where broadcasting legislation currently resides) in terms of
scale and shape, so that if and when its political tutelage is devolved to
Scotland at a later date, Gaelic broadcasting will return as part of a
properly formulated broadcasting provision.

Gaelic Broadcasting Committee

Given its most difficult remit, and its seriously decreasing level of
funding in real terms, this Committee has performed with competence
and sustained application. Given that it was set up as a new organisation,
it has achieved a great deal in its relatively short period of operation. It
now functions as a fully professional body with all the necessary
financial, operational, research and training functions in place. It has built
up links with a wide range of Gaelic bodies; educational, arts and
economical. Some of its decisions have surprised observers but none of
these were taken in a cavalier or thoughtless manner. Any controversial
issue is likely to be correlated with its financial or operational structure,
previously referred to.

Gaelic television, even in its current rudimentary phase, has built up an
awareness and an expectation in the Gaelic community. Young and old
have benefited and enjoyed some strands of programming. Many have
been enabled to take part in programmes, and a significant number of
young people have been attracted to the industry. Although the whole
venture has a long way to go, and is in need of a significant raising of its
provision, it can be said that Gaelic television, under the guidance and
support of the Gaelic Broadcasting Committee, has ‘made its mark’
within the Gaelic community and beyond. That it has increased the
awareness of Gaelic language and culture, and heightened their status
within the Scottish arena, goes without saying.

The Way Forward

In considering how the CCG has performed -- within the range of
restrictions and anomalies touched-on here -- the main task is to audit its
present skills, resources, achievements and vision and harness these so as



to inform and facilitate the significant developments that are necessary if
an adequately funded digital Gaelic television service is to be put in
place. If the Scottish Executive were to add its informed political will to
the task that has to achieved -- paradoxically -- via Westminster, this
could be of considerable significance in realising the full inclusion of
Gaeldom in the Scottish discourse.

May 2001
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Inquiry into Progress to Date of the Gaelic Broadcasting Committee:
Response from Leirsinn Research Centre

Setting the Context

In 1993 an audience response panel was set up by Leirsinn Research Centre for Comataidh Craolaidh
Gaidhlig (CCG) to monitor viewing patterns and response to Gaelic programming.  The panel is designed
to be representative of the Gaelic speaking population of Scotland as defined by the 1991 Census, in terms
of age, gender and geographical location.  At any one time the panel consists of around 300 individuals.
This represents approximately 1 in 200 Gaelic speakers.

Each week viewing diaries are distributed by post to each panel member.  Each diary lists every Gaelic
programme to be shown in that week.  Panel members are asked to rate the programmes which they have
watched.  This provides CCG with both viewing figures and Appreciation Index (AI) scores which allow
for a comprehensive evaluation of programme performance.  On occasion, diaries may contain a focus
section which looks for more detailed response to a particular programme or topic.

Leirsinn has also undertaken a number of one-off projects for CCG.  These encompass a
broad range of topics, including the role of Gaelic broadcasting in Gaelic medium
education, Gaelic programmes as a resource for Language Learning, the attitudes of
children and young people and the impact of the Gaelic Broadcasting fund on Small to
Medium Enterprises.

Key findings from research relating to Gaelic broadcasting are summarised in the categories below.

Children and Young People

• Both children and young people confirm that they view Gaelic programmes on a regular basis.

• Programme accessibility is a critical factor in ensuring that children’s and youth programming fulfils
its audience potential.

• The overarching factor in motivating viewing is quality.  Language loyalty is not sufficient to secure a
youth audience for Gaelic programmes.

• Young Gaelic-speakers see no reason why Gaelic programmes should fall short of their mainstream
counterparts.

• Children and young people want, in Gaelic, what is available in English.  However, they want to see
the concepts adapted rather than the content translated.

• Young Gaelic-speakers want to be able to identify Gaelic roots within programmes.  These contextual
elements must be up-to-date, credible and representative of their experiences of Gaelic language and
culture.



Source:

MacNeil, C.A., (1995), Gaelic Television:  The Picture from Children and Teenagers, Leirsinn Research
Centre for Comataidh Craolaidh Gàidhlig

MacNeil, C.A., (1997), Gaelic Programming for Pre-Teens:  Some Emerging Issues, Leirsinn Research
Centre for Comataidh Craolaidh Gàidhlig

Education

• A very high proportion of Gaelic Medium Primary teachers use Gaelic television programmes as a
classroom resource.

• Teachers held very positive attitudes about the use of Gaelic television programmes as a teaching
medium and as a teaching resource, particularly for classroom work and the 5-14 curriculum.

• Gaelic television programmes were considered to be good for differentiated teaching activities.

• Gaelic television programmes were felt to be a more effective medium than radio in that they engaged
and held the attention of children.

• Children’s Gaelic television programmes attract parental approval.

• Parents actively encourage their children to watch Gaelic programmes, e.g. by reminding children (or
the family as a whole) to change to BBC2 for the Thursday evening strand.

• The viewing of Gaelic programmes is frequently seen to be a family activity.

• Both parents and children would like to see more Gaelic television programmes for children.

• Gaelic television and radio programmes were used extensively by teachers to extend pupils’
vocabulary.

• Parents look to Gaelic programmes for language support in the home.

Source:

MacNeil, Dr M.M., (1996), Use of Gaelic Television Programmes in Gaelic Medium Classrooms, Leirsinn
Research Centre for Comataidh Craolaidh Gàidhlig

Stradling, Dr. R.N. and MacNeil, Dr M.M., (1996), Gaelic Medium Education:  The Critical Skills,
Leirsinn Research Centre for the Inter-Authority Standing Group for Gaelic

MacNeil, C.A., (1997), Gaelic Programming for Pre-Teens:  Some Emerging Issues, Leirsinn Research
Centre for Comataidh Craolaidh Gàidhlig



Language Learning

• Gaelic programmes are a frequently used resource by learners of the language.

• Gaelic programmes provide learners with an easily accessed and authentic Gaelic speech community
which would not otherwise be available.

• Gaelic television helps to motivate learners by maintaining their interest in the language.

• Subtitles are appreciated by learners in that they provided a written and oral pathway to language
comprehension.

• Gaelic programmes are most effective in aiding pronounciation, extending vocabulary range and
exposing the viewer to idiomatic Gaelic.

Source:

MacNeil, M.M. and MacDonald, B.K, (1997), Gaelic Television Programmes as a Resource for Language
Learning, Leirsinn Research Centre for Comataidh Craolaidh Gàidhlig

Scheduling and Strands

• Scheduling is a key factor in determining whether a programme realises its viewing potential.  When
Gaelic television programmes were moved from Tuesday evening to Sunday evenings, average
viewing figures fell by around a third, to 32 per cent.

• Predictability of slot is important to Gaelic-speaking viewers.  Where scheduling is erratic or
inconsistent, viewing levels vary widely, sometimes rising, but generally falling.

• Accessibility is also an issue in securing viewers.  Viewing figures for evening Telefios bulletins on
GTV halved when the programme was moved from 1800 to 1855, and finally to 1700.  Also, most
children’s Gaelic programmes are shown at a time when children are unlikely to be home from school.

• Blocks of programmes or “programme strands” are highly effective in retaining viewers.  In some
instances, audience inheritance levels (follow-on audiences) of 80 % or more are achieved.

• Viewing tends to be sustained at a higher level when programmes are broadcast in strands as opposed
to dispersed across schedules.

Source:

Comataidh Craolaidh Gàidhlig Audience Response Project  (ongoing)



Single Channel for Gaelic

• The majority of Gaelic-speaking television viewers (74%) support the concept of a
Gaelic channel.

• Almost nine out of ten respondents (88%) believed that a dedicated Gaelic channel
would be an incentive for purchasing the necessary digital equipment.

• A majority anticipated that a Gaelic digital channel would provide a wider range of
more appropriately scheduled programmes.

• Over two-thirds (69%) felt that a Gaelic digital channel would have a positive impact
on the future of the language.

• In a recent survey (March 1999), 73% of respondents felt that a Gaelic digital channel
would be likely to enhance the credibility of Gaelic.

Source:

MacNeil, M.M. and MacDonald, B.K., (1999), Digitalisation and Gaelic in
Broadcasting:  Expectations of the Gaelic-speaking Viewers, Leirsinn Research Centre
for Comataidh Craolaidh Gàidhlig

Radio

• The Gaelic-speaking audience of BBC Radio nan Gaidheal increased through 1998, and has been
maintained over 1999 and 2000.

• Gaelic-speakers who receive BBC Craolaidh nan Gaidheal’s radio output listen to Radio nan Gaidheal
more than any other national radio station.

• The Gaelic-speaking audience perceive BBC Radio nan Gaidheal to equal BBC Radio Scotland, in
terms of programme quality.

• The listening audience is comfortable with Radio nan Gaidheal’s programme schedule.  Week-day
breakfast-time broadcasts achieve particularly high audience levels.



• The core audience of Radio nan Gaidheal contains as many listeners from the East Coast and Central
Belt (34%), as from the Western Isles (33%).

• Gaelic speakers value BBC Craolaidh nan Gaidheal’s radio output and its access to the Gaelic language
used in a topical and modern context.  Output is presented in a cultural framework that Gaelic-
speaking listeners can relate to.

• A demand for more Radio nan Gaidheal programming aimed at young people, and for learners of
Gaelic, was evident.

Source:

MacDonald, B.K., (1998), Gaelic Radio Listeners:  Audience Levels and Listener Profile, Leirsinn
Research Centre for Comataidh Craolaidh Gàidhlig

MacDonald, B.K., (1998), Gaelic Radio Listeners:  Media Access and Attitudes of Listeners, Leirsinn
Research Centre for Comataidh Craolaidh Gàidhlig

Funding for Gaelic Broadcasting: an enterprise and development function

• There is an economic dimension associated with funding associated with the revitalisation of
Gaelic.

• The sustainability of the language community depends to some degree on the availability of
Gaelic-related jobs.

• Language revitalisation depends to some degree on the extension of the use of a language into as
wide a range of domains as possible, particularly those like broadcasting, education, multi-media
and software development, which are associated with modernity and with aspects of contemporary
everyday life.

• Linguistic and cultural revitalisation also depend to some degree on the dynamic linkages between
the different sectors of what has been called "the Gaelic economy".

• Broadcasting can boost not only the demand for Gaelic actors, musicians, writers, producers and
technicians, it also boosts the demand for live performance as well.

• An expansion in Gaelic-medium education not only provides new audiences for broadcasting, it
provides the next generation of performers, producers, presenters and technicians.  But a language
and culture can also create new markets, new products and new businesses: support services for
the mass media, printing and publishing, cultural tourism, telematics and so on.

• Because many of the skills developed within these fields are transferable, linguistic and cultural
re-vitalisation has the potential for helping to transform a regional economy.  However, this does
mean that there needs to be greater integration between linguistic and cultural development and
planning on the one hand, and local regional economic planning and development on the other.

• Dr Alan Sproull of Glasgow Caledonian University looked at the economic impact of the Gaelic
language sector.  His report, published in 1993, concluded that the Gaelic language was sustaining
a thousand jobs and that the total economic output generated by funding through the Gaelic
Broadcasting fund had had the effect of more than doubling the size of "the Gaelic economy" in



Scotland.  Sproull produced these figures through an analysis of financial information obtained
from 55 organisations involved in Gaelic-related activity.

• A team of researchers at Leirsinn carried out a similar study although the emphasis was primarily
on the impact of investment within the Gaelic media.  Here the research focused specifically on
the impact of this investment on the regional economy of the Highlands and Islands rather than the
Scottish economy as a whole.

• Both Sproull and Leirsinn collected empirical data in order to construct economic multipliers to
assess the added value of public and private investment in the Gaelic media.

• The Leirsinn data on the impact of broadcasting funding since 1992 indicated that the number of
media jobs had more than doubled as a result of this type of language support.  The economic
output multiplier also reflected the Sproull findings, again indicating that this had doubled the
amount of funding moving through the economies of the small communities.

• This compared favourably with other local enterprise sectors.

Source:

Grin, F. & Vaillancourt, F., (1999) The cost-effectiveness evaluation of minority language policies: case
studies on Wales, Ireland and the Basque Country, European Centre for Minority Issues, Monograph #2,
November 1999, Chapter 3: Minority Language Television: the Case of Sianel Pedwar Cymru (S4C)

Sproull, A., & Ashcroft, B., (1993), Economics of Gaelic Language Development, Glasgow, Glasgow
Caledonian University

Stradling, R. N., (2000), Research on the Impact on SMEs of Investment in Gaelic Media, Leirsinn
Research Centre for Comataidh Craolaidh Gàidhlig

I hope this provides you with some insight as to the impact of Gaelic Broadcasting on the key areas
outlined in your letter.  Should you require further information then please do not hesitate to get in touch.  I
would also be willing to provide oral evidence in Stornoway or elsewhere.

With regards

Catherine A. MacNeil
Research Officer
Leirsinn Research Centre


